
with Kathy Forest



Welcoming the Sacred…



MODULE  2 
RIGHT CLIENTS ~ 

WEBSITE

Steps to getting to the Title and Subtitle for our Summit

Who do we want to call in?

How do we want our business to grow?

CHECK - INS
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The Goal of the Summit:

To bring in 2,000 or more ideal clients to add to your list;

To establish you as the “thought leader” of this tribe.  

There are 2 ways in…

• You just know…

• Strategic





Plan on 
taking some 
time…at 
least an 
hour…

Meditate…
Get into a 
real imaginal 
space…



Tap in…

Journal with 
this…

Save this as 
you will use it 
when you 
create your 
website to draw 
in your ideal 
clients…



Connect with your 
wounds…

Connect with your 
client’s wounds…

Connect 
emotionally with 
them.

More than one 
group?
What do they have 
in common?





Always be 
thinking 
forward.

What do you 
want to offer 
after the 
summit that 
will help your 
clients with 
their DREAM 
SOLUTION…



Just work 
through step 
4 for the 
Summit…

Step 5 is 
more about 
business 
which you 
can return to 
later.



Your  Business 
Website…

Good to have one by the time your summit launches, 
but not mandatory…

If you already have one:

• Look at your home page.

• Look at your about page.

Do they reflect where you are going next and who you 
want to call in in the future…

This may evolve as you dive into the Summit process.

Colors, photos, messaging?
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If you do have a 
website…

➢ Make sure you have a 

newsletter, mailing list or free-

gift opt-in prominently placed!

➢ Open the channels, let the 

abundance come in;

➢ A mission statement 

prominently placed:  What is 

your soul calling you to do;
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The “About 

you” page..
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• A picture of who 

you are…

• Your REAL, RAW 
story of who you 

are.

• This can evolve as 

you do.



HOME PLAY FOR NEXT TIME…
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➢ Write at the point of inspiration…no matter when it is.

➢ Create time for that inspiration – a daily spiritual practice.

➢ Universal Wisdom is always wanting to come through you.  Once again you 

have to open the channel.

WHEN WRITING COPY…

➢ Ideal Client

➢ Begin gathering your thoughts and ideas around your event topic

➢ Make a list of ideas

➢ Let the ideal client exercises inform the topic
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QUESTIONS
Next class:  November 30, 2022

Your Event Title, Subtitle, and Description


